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Under the background of supporting agriculture cultural construction new period , 
former model of  “AID-THE-POOR BY ART” could no more adapted to new rural 
culture development status and spiritual civilization propulsion process.So, the reformation 
of “AID-THE-POOR BY ART” is imperative. Art college of Xiamen University and 
Haicang education bureau had signed a nation level art project, named <The research on 
effective eduation modle of art university and rural school art education >, to research a 
new viable “AID-THE-POOR BY ART” model. This model fully combines the 
requirement and characteristic of “ the development of rural school art education”, “the 
construction of education brand” , “government's developmental poverty alleviation” , 
presents a new conception of poverty alleviation embodied in education and the “brand 
buliding” adapts to the development of society. For the first time, the model extend “brand 
and culture” to “brand and poverty alleviation”, then elongates to “AID-THE-POOR BY 
ART”. Via SWOT analysis to analysis the strength and weakness, the opportunity and 
threats. The “brand buliding” conception in this paper is the vitality source of today’s 
“AID-THE-POOR BY EDUCATION”. At the same time, this model explains the three 
highlights of “brand building ” in “AID-THE-POOR BY ART” co-construction model. 
They are “famous school and teacher”, “presentation coathing” and “new media 
promotion”. The weakness of traditional “AID-THE-POOR BY ART ” is figured out and 
the connotation of new type “AID-THE-POOR BY ART” in rural is enriched in this paper. 
In this project ,many departments research a new and feasible “AID-THE-POOR BY 
ART” model by "brand building ".The expectation of this project is to play a crucial role in 
rural art work and provide basis for Haicang education bureau. 
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